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As we mark our first full year as Beyond Rights
and experience continued international success
with key brands such as Love it Or List It, we
felt it fitting to highlight and promote our leading
formats in this way, especially as this is now
an area of strategic focus for the business. We
have an experienced team working with both
leading international producers and broadcasters
to localise productions and help grow these
engaging TV brands in different markets.
We hope you find something of interest in this
new catalogue. Please do feel free to contact
your territory representative if you would like to
discuss the opportunity for any title in more detail.
We have also just produced a new look catalogue
for our finished programming, covering brand
new titles for Autumn/Winter 2021-22 as well as
key titles from the past two years. This is also
available from your sales representative or can be
found online at beyondrights.tv.
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Beyond
Words

8000+
hours

Above
and Beyond

Global
Presence

Growing
Catalogue

Working in
Partnership

Unusually for the industry,
we are fiercely independent,
well-supported and
mid-sized. This gives
us sufficient scale and
resources, plus the ability to
make quick decisions and
move swiftly when needed.
We also have a skilled team
that is grounded, always
accessible, straight-talking
and loves what they do.

We are proud to be part
of the Beyond group,
an international media
business headquartered
in Sydney, with offices
throughout Australia as well
as Los Angeles, Dublin and
London. We work closely
with the group’s production
companies, giving us an indepth understanding of the
production landscape in key
English-speaking markets.

We have an evolving
catalogue of more than
8000 hours, created by
some of the most talented
in-house and third-party
producers in the business.
We are best known for our
wide-ranging factual content
– especially long-running,
returnable series - but we
also have a sizeable kids
catalogue and a new focus
on formats.

Partnership sits at the heart
of our business, and we
pride ourselves in developing
pro-active creative and
commercial partnerships
with both content creators
and content buyers. Our
partnerships are all bespoke
– there is no one-sizefits-all approach - and we
recognise that we are only
truly successful when are
partners are too.
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Bring families
together in
primetime
Create more Entertainment
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E N T E R TA I N M E N T

A fun and fascinating search for
the nation’s Top Dog Groomer

Highlights
•

A wonderful celebration of all things canine – with both fun and
serious elements

•

Can attract high-profile, dog-loving hosts eg Hollywood star Rebel
Wilson hosted both the Australian and American versions, while
award-winning British actor, Sheridan Smith OBE, hosted the UK
version

•

Packed with tips and advice on responsible dog ownership, fun
facts about different breeds and home pampering techniques

•

Capitalises on the increased dog ownership experienced in many
countries since the pandemic

•

Demonstrates a fascinating and unique skill rarely seen on TV

•

A flexible format that can be readily produced under varying Covid
protocols

•

Has proven potential to generate extensive social media
engagement
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This delightful, primetime, family entertainment competition format gives
broadcasters the ‘ultimutt’ opportunity to find the nation’s top dog groomer.
Across the season, with heats, quarter finals, semi-final and final, professional
groomers compete in a series of ‘pawsome’ challenges to create epic
‘transfurmations’ of adored family pets. In each episode, a dog-loving celebrity
host and a canine co-host ask groomers to reveal their creations on ‘The
Dogwalk’, where expert judges deliberate over the canine contenders and the pet
owners get to see the new look for the first time. An on-screen vet answers any
questions groomers have and makes sure each canine contender is happy and
comfortable.
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E N T E R TA I N M E N T

Format Outline
•

Across four heats, 16 dog groomers (four in each) go head-tohead and compete in two challenges

Duration:
8 x 60’

•

Firstly, they all must groom to breed standard on a surprise breed.
Secondly, they have to show creativity and technical ability for The
Dogwalk challenge. For this, they can specify which breed they
prefer, but all will work to the same theme – such as giving a puppy
its first haircut

Produced by:
Seven Studios
Production

•

•

•
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Groomers reveal their creations on The Dogwalk, where owners
will see the transfurmations for the first time. At this point, the
expert judges eliminate two contestants and put the best two
through to the quarter finals
From the quarter finals, groomers are also challenged with the
Dogology round, where their dog knowledge is tested by having
to identify the parents of a crossbreed dog. In the final, to make
things harder, the groomers can be blindfold!
Two groomers are eliminated from each quarter final, followed by
one in the semi-final, leaving just three groomers to clip, cut and
blow-dry in the final

Original broadcaster:
Seven Network,
Australia
Also produced in:
the US (ABC) and in
the UK (BBC One)
“Soothing viewing”
Huffington Post
“Lovely, unexpected
delight of a show”
Daily Mail
Watch
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Inspire
audiences
to live their
best lives.
Create more Lifestyle
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LIFESTYLE

Expert advice helps homeowners
to decide whether to renovate or
relocate

Highlights
•

A hugely popular and tried and tested mix of renovation, real
estate and reality. Airs in +20 territories, including the US (HGTV)

•

Capitalises on renewed interest in our homes after extensive
pandemic lockdown periods

•

The stakes are high as homeowners use their own money and the
format is packed with real drama as emotional highs and lows,
obstacles and setbacks influence the outcomes

•

Provides inspiration and offers great viewer take-out - every
episode is packed with essential tips and advice

•

Gives the opportunity to showcase different parts of a country and
the varying local property markets

•

Flexible format with huge spin-off franchise potential, including the
already tried and tested best of, brilliant builds, change of heart
and revisits
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Love It Or List It is one of the world’s longest-running and most popular
primetime renovation and property formats. In every episode, frustrated
homeowners who have fallen out of love with their homes - because it no
longer fits with their family size or lifestyle - decide whether to sell up and
move to find their perfect property or renovate to turn it into the home of their
dreams. Helping them make the decision are two renowned experts; one who
specialises in renovation, makeovers and design and the other, a leading guru
in the local property market. Ultimately, it’s all about helping the homeowners
make a choice that’s right for them – but the banter and healthy competition
between the two hosts always adds for an extra element across each series.
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LIFESTYLE

•

•

Format Outline

Duration:
9 series: 226 x 60’

Every episode introduces a family or homeowners who have fallen
out of love with their home. We hear from the individuals as to
what the issues are and come to realise that some would like to
move, while others would prefer to stay

Produced by:
Big Coat Productions

The homeowners prepare a ‘Must-Have’ list to help the two hosts,
a designer and a realtor. Graphics help emphasise the points on
the list

Coming soon:
Series 10

Originally
commissioned by:
W Network, Canada

•

The competitive hosts visit the house in question and exchange
quips on a fast-paced tour

•

They then meet with the homeowners. The realtor shares a
valuation on the property, while the homeowners advise on the
budgets they have if they sell or if they renovate

•

The designer (and team) gets to work on planning possible
renovations, while the realtor begins showing the homeowners
possible new homes – both looking to take the ‘Must-haves’
into account

•

After the design plan reveal and all property options have been
viewed, the homeowners chat about the pros and cons of each
route before deciding whether they will Love It Or List It – and then
share their decision in a tense moment with the hosts

Also produced in:
the UK (6 series on
Channel 4), Australia
(4 series on Foxtel),
Germany (1 series
on ProSiebenSAT.1),
French Canada (4
series of Love It Or List
It: Quebec on Canal
Vie) and Finland (just
launched on Nelonen).
Plus, there is a third
unique series in
Canada, Love It Or List
It: Vancouver (5 series
on W Network)

•

Each episode finishes by visiting the homeowners in either their
new home or the renovated space and seeing if they are happy
with their final decision

Coming soon:
Love It Or List It:
France
Watch

16 | BEYOND RIGHTS

FORMATS | 17

LIFESTYLE

An authentic format packed with
inspiration and transformation

Highlights
•

Taps into the current high levels of interest in upcycling, recycling,
authentic skills and crafts

•

Transformative element provides a unique point of difference from
other craft and skills-based programmes – eg a piano becomes a
garden water feature, silk shirts a teddy bear and a drum kit a light
fitting

•

Each show has three or four stories woven throughout the episode

•

Emotional back stories and clear focus on skills and design
promote broad appeal

•

Provides viewers with inspiration and top design and craft tips
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In this joyous and heart-warming format, a team of highly skilled crafters join
together to help solve contributors’ conundrums of what to do with treasured
items that no longer serve a purpose. These items might have been gifted
by a close friend or maybe once belonged to a much-loved family member
but now could be hidden away in a loft or gathering dust in a garage. For the
contributors, the items are steeped in memory, and can’t be thrown away. This
is where the remakers step in. In their contemporary workshop, they’re poised
and ready to breathe new life into these loved but unused items, turning them
into glorious useful or decorative pieces.
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LIFESTYLE

Format Outline
•

•
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In each episode three or four members of the general public
arrive at the Save and Remade workshop with a treasured item.
Speaking intimately to the camera, each gives their backstory,
sharing how they inherited the precious item and what it means to
them
The remakers – who have expertise in carpentry, upholstery,
metalwork, leather-making, jewellery, mechanics, textile design
and sculpture - review the item and come up with ideas to
transform it. Between themselves, they choose the three best
ideas to present to each owner

•

For each item, the three chosen remakers welcome its owner to
the design hub and pitch their ideas. The owners get a glimpse of
what the transformed item could look like and then chooses which
of the creative remakers gets the chance to work with the item

•

Cameras follow the re-maker as they use their skill and ingenuity
to transform the object. They are also encouraged to introduce
a surprise element for their customer: maybe they can create
something else with any leftover fabric or metal?

•

It’s time for the reveal. The customers are taken to the remaker’s
workshop for an emotional reunion with the re-imagined – and
hopefully stunning - item

Duration:
15 x 60’
Produced by:
Red Sky Productions
Originally
commissioned by:
BBC Two, UK
Watch
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LIFESTYLE

Making cash from trash

Highlights
•

Enduring, popular format – a big hit in BBC daytime and shoulder
schedules

•

Taps into the current high levels of interest in upcycling, recycling,
authentic skills and crafts

•

Packed with lovely emotional moments when the items are remade
and contributors discuss what they will do with the cash windfall

•

Simple structure, following three stories in each episode

•

Full of useful takeaway information, tips and ideas that anyone
could try at home, as well as an insight into the world of
professional design
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In each episode, an entrepreneurial presenter travels to a
new location across the country and saves three different
items from being thrown away – anything from a piece of
furniture to a pair of curtains or a musical instrument. With
the help of skilled craftspeople, including accomplished
carpenters, ironmongers and designers, the presenter
then transforms them into bespoke and valuable pieces
for sale. At the end of each episode, the presenter visits
the person who threw the original object away, shares how
it looks now and then presents them with the profit from
the sale. All of which is a big surprise as they had no idea
there was cash to be made from their trash!

Duration:
10 series, 220 x 60’
plus a celebrity version
Produced by:
Friel Kean Films
Originally
commissioned by:
BBC One, UK
Watch

Consistently achieves a 20% share on BBC One daytime,
with 1.5 million viewers

FORMATS | 23

Entertain.
Inform.
Enlighten.
Create more
Factual Entertainment
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FA C T U A L
E N T E R TA I N M E N T

Providing young people with a different perspective

Highlights
•

Topical and resonant format that presents the realities of a
country’s widening wealth gap, putting modern society under the
microscope with both humour and sympathy

•

The most watched commission in 5Star history. Series found a
second home on Channel 5

•

Encourages wealthy young people to appreciate what they have
and not be judgemental

•

Successfully captures the difficult-to-reach 16–34-year-old
audience. Attracted four times the slot average

•

Simple but impactful format presents both sides of the coin
with humour and sympathy and is easily localised, and quick to
produce
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In this impactful social experiment format, teenagers and
young adults from wealthy and privileged backgrounds
leave their Instagram lives packed with endless shopping
trips, fast cars and luxury holidays, to go and live with
families who struggle to make ends meet every day. And
they won’t be able to buy themselves out of it! During their
stay they will receive the full experience of life below the
poverty line by helping to shop, feed and babysit. The new
daily challenges are a world away from what they are used
to and are guaranteed to make sparks fly and tears fall –
but will it change their spoilt and self-centred behaviour?

Duration:
5 Series: 35 x 60’
Produced by:
Kalel Productions
Originally
commissioned by:
5Star, UK
Watch

“More than simply an entertaining guilty pleasure, here’s a true
reality show in every sense”
Mail on Sunday
“Awkwardness soon translates into a very moving, genuine
fondness”
The Sun
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FA C T U A L
E N T E R TA I N M E N T

Teenagers take a first turn behind the wheel

Highlights
•

Captures hilarious, moving, and tense moments between parents
and their teenage children

•

Packed with humour, drama and jeopardy. Will the car remain
unscathed? Will the relationship between the parent and child
survive?

•

Clever casting can produce relatable moments for viewers of
all ages, interests and backgrounds, plus uniquely entertaining
scenarios eg twins

•

Simple, easily localised and quick to produce format – with a
resolution. Episodes end with being told which teenagers passed
or failed

•

Long-running and repeatable – with a never-ending stream of new
learner drivers
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All over the world, learning to drive a car is seen as a major
rite of passage and is one of the first steps teenagers
take on the path to freedom and adulthood. However, it is
increasingly expensive, and the costs can quickly mount
up. Small wonder, then, that many parents decide to take
up the challenge themselves and play driving instructor
to their offspring. But will their own driving skills measure
up to the rigorous demands of today’s driving test? How
will they avoid passing on their bad habits? Using the
latest in-car camera technology, this fly-on-the-wall format
captures the good, the bad and the ugly moments of those
driving sessions, making for unforgettable viewing.

Duration:
5 Series: 35 x 60’
Duration:
4 x 60’
Produced by:
AGB Films
Originally
Commissioned by:
Channel 5, UK
Watch
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FA C T U A L
E N T E R TA I N M E N T

There’s more to everyone than how they look

Highlights
•

Unique social experiment which promotes an important
conversation about difference and tolerance

•

Hugely topical, addressing issues of diversity, disability, and
inclusion

•

Provides rare insight into the lives of people who often keep
themselves hidden away and successfully demonstrates that we
are all the same under the skin

•

Format is simple and easy to localise
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This unique social experiment sets out to challenge
perceptions based on appearance. It brings together nine
extraordinary people who share a house for ten days.
Each has an appearance that makes them stand out in the
crowd and causes people to judge them: for some they
have been living with this from birth; for others they may
have chosen to alter the way they look through extreme
surgeries or tattoos. However, they are all bound together
by the same dream: to be considered ordinary. Fixed-rig
cameras capture their conversations and activities around
the house and even follow them as they venture out and
brave the public together. Will spending time with others
who don’t judge them change their behaviour?

Duration:
3 x 60’
Produced by:
Hey Sonny Films
Originally
commissioned by:
Channel 5, UK
Watch
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Do make
a drama out
of a drama.
Create more Scripted
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SCRIPTED

Jane Halifax returns to profile a killer no-one can see

Highlights
•

Compelling, contemporary procedural drama using the topical
themes of facial recognition, data mining and personal freedoms

•

A standalone story but built on the back of a 20-year history of the
successful Halifax F.P. franchise (21 x 100’)

•

Nominated for Best Drama and Best Actress (Rebecca Gibney) at
the 2020 AACTAs

•

Nine Network’s most watched new drama series in 2020
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This scripted format provides a gripping new case for a
forensic psychiatrist, Jane Halifax, who hasn’t worked
in the field for 20 years. She’s now back as a sniper
is terrorising the city and Commander Tom Saracen
urgently needs her assistance. Jane comes to realise
that the killer’s invisibility to surveillance cameras and
his sophisticated hacking skills hold the clue to what he
wants. Though Jane dismisses a threatening letter as the
work of a crank, other things are not so easy to ignore.
And when her partner is brutally murdered, she is forced
to confront the terrifying possibility: that the killer could
be after her.

Duration:
8 x 60’
Produced by:
Beyond Lonehand
Production
Originally
commissioned by:
Nine Network,
Australia
Watch
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Spark the
imagination of
young viewers
Create more Kids
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KIDS

Take kids on fantastic journeys through colourful new
worlds

Highlights
•

Easy to produce format, with pre-existing animations slotting in
with locally produced live-action segments

•

Imaginative and fun show that highlights the beauty of the spoken
word and the love that spans the generations in families

•

A live-action touring stage show has just been commissioned in
the UK. It will soon be available to tour internationally, bringing the
magic of ‘Grandpa’ direct to young audiences
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This vibrant blend of live-action and animation is built
around the tall tales and silly nonsense of Grandpa who, in
each episode, whisks one of his four grandchildren away
on his sofa into colourful new worlds, answering their
questions with outlandish, humorous answers. Along the
way, the children encounter outer-space bumblebees, jammaking cats, rhubarb-loving monsters, naughty wizards
and fire-breathing hamsters! Thankfully, next to Grandpa
on the sofa sits Halifax; a (puppet) rabbit the children can
trust. After Grandpa’s silly story, Halifax sets the record
straight with the real answer, delivered in entertaining
and informative style. It’s the perfect marriage of giddy
nonsense and educational content.

Age:
3-7 years
Duration:
25 x 11’
Produced by:
Saffron Cherry
Productions
Originally
commissioned by:
Channel 5 Milkshake!
/ S4C
Also produced in
Wales (S4C, Welsh
language)
Watch
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KIDS

Kids’ experiments make science look really magic

Highlights
•

An entertaining and educational show for kids, presented by kids

•

Features tried and tested experiments and tricks, available ‘off the
shelf’ for local versions

•

Potential to also produce locally with new host links, while using
experiments etc from the original series

•

Taps into children’s curiosity and encourages a hands-on
approach to learning
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This lively and informative title features kids conducting
fascinating experiments, solving mind-bending puzzles,
and performing magic tricks that can be recreated
at home. A team of intrepid experimenters will learn
everything from how to make water run backwards,
objects run uphill, and how to make water freeze with
a bang, as well as all sorts of movie tricks and optical
illusions. The show’s young presenters use engaging
animations to help them understand the principles of
physics, chemistry and maths, which combine to make the
tricks happen.

Age:
6+ years
Duration:
26 x 30’
Produced by:
Beyond Productions
Originally
commissioned by:
Super RTL, Germany
Watch
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Acquisitions Co-ordinator
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